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Gerbner, George. (1963). A theory of communication and its implications for teaching. In The 
nature of teaching (pp. 33-47). Milwaukee, WI: University of Wisconsin-Milwaukee, 
School of Education. 

Gerbner, George. (1966). An institutional approach to mass communications research. In L. Thayer 
(Ed.), Communication: Theory and research (pp. 429-445). Springfield, IL: Charles C. 
Thomas. 

Gerbner, George. (1969). Toward 'Cultural Indicators': The analysis of mass mediated message 
systems. AV Communication Review, 17(2), 137-148. Also in G. Gerbner, O.R. Holsti, K. 
Krippendorff, W.J. Paisley, & P.J. Stone (Eds.), (1969). The analysis of communication 
content: Developments in scientific theories and computer techniques (pp. 123-132). New 
York: John Wiley.  

Gerbner, George. (1969). Dimensions of violence in television drama. In R. K. Baker & S. J. Ball 
(Eds.), Violence in the media. Staff report to the National Commission on the Causes and 
Prevention of Violence (pp. 311-340). Washington: Government Printing Office.  

Gerbner, George. (1970, March). Cultural indicators: The case of violence in television drama. The 
Annals of the American Academy of Political and Social Science, 388, 69-81.  

Gerbner, George. (1972). Communication and social environment. Scientific American, 227(3), 
152-160. Reprinted in Communication: A Scientific American book. San Francisco: W.H. 
Freeman, pp. 111-118.  
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Gerbner, George. (1972). The Violence Profile: Some indicators of trends in and the symbolic 
structure of network television drama 1967-1971. In Surgeon General's Report by the 
Scientific Advisory Committee on Television and Social Behavior, Appendix A. (pp. 453-
526). (Hearings before the Subcommittee on Communications of the Committee on 
Commerce, U.S. Senate, Serial No. 92-52.) Washington, DC: Government Printing Office.  

Gerbner, George. (1972). Violence and television drama: Trends and symbolic functions. In G.A. 
Comstock & E. Rubinstein (Eds.), Television and social behavior, Vol. 1: Content and 
control (pp. 28-187). Washington, DC: Government Printing Office.  

Gerbner, George. (1973). Cultural indicators: The third voice. In G. Gerbner, L. Gross, & W. H. 
Melody (Eds.), Communications technology and social policy (pp. 555-573). New York: 
John Wiley & Sons.  

Gerbner, George. (1975, October). Scenario for violence. Human Behavior, 91-96. Also in R. 
Atwin, B. Orton, & W. Vesterman (Eds.), (1978). American mass media: Industry and 
issues (102-107). New York: Random House.  

Gerbner, George. (1977). Comparative cultural indicators. In G. Gerbner (Ed.), Mass media policies 
in changing cultures (pp. 199-205). New York: John Wiley.  

Gerbner, George. (1977). Television: The new state religion? et cetera, 34(2), 145-150.  

Gerbner, George. (1977). Proliferating violence. Society, 14(6), 8-9. Reprinted in A. A. Berger (Ed.) 
(1987), Television in society (pp. 153-162). New York: Routledge. 

Gerbner, George. (1977). The real threat of television violence. (1977). In J. Fireman (Ed.), TV 
book: The ultimate television book (pp. 358-359). New York: Workman Publishing.  

Gerbner, George. (1978). The dynamics of cultural resistance. In G. Tuchman, A. K. Daniels, & J. 
Benet (Eds.), Hearth and home: Images of women in mass media (pp. 46-50). New York: 
Oxford University Press. 

Gerbner, George. (1980). Children and power on television: The other side of the picture. In G. 
Gerbner, C.J. Ross, & E. Zigler (Eds.), Child abuse: An agenda for action (pp. 239-248). 
New York: Oxford University Press.  

Gerbner, George. (1980). Death in prime-time: Notes on the symbolic functions of dying in the 
mass media. The Annals of the American Academy of Political and Social Science, 447, 64-
70.  

Gerbner, George. (1981). Television as religion. Media & values, 17, 1-3.  

Gerbner, George. (1984). Political functions of television viewing: A cultivation analysis. In G. 
Melischek, K.E. Rosengren, & J. Stappers (Eds.), Cultural indicators: An international 
symposium (pp. 329-343). Vienna, Austria: Verlag der Osterreichischen Akademie der 
Wissenschaften.  

Gerbner, George. (1984, October 20). The mainstreaming of America: Television makes strange 
bedfellows. TV Guide, 20-23.  
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Gerbner, George. (1985). Le colonialisme de la television: Les fonctions symboliques de la 
violence. In TViolence: Actes du Colloque. Montreal: Association Nationale des 
Telespectateurs. http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=373 

Gerbner, George. (1985). Mass media discourse: Message system analysis as a component of 
cultural indicators. In T. van Dijk (Ed.), Discourse and communication (pp. 13-25). Berlin: 
Walter de Guyter & Company.  Reprinted in J. Hartley & R. E. Pearson (Eds.), (2000). 
American cultural studies: A reader (pp. 141-151).  New York: Oxford University Press. 

Gerbner, George. (1986). The symbolic context of action and communication. In R. L. Rosnow & 
M. Georgoudi (Eds.), Contextualism and understanding in behavioral science (pp. 251-268). 
New York: Praeger.  

Gerbner, George. (1987, May/June). The electronic church in American culture. New Catholic 
World, 133-135.  

Gerbner, George. (1987, Spring). Science on television: How it affects public conceptions. Issues in 
Science and Technology, 3(3) 109-115.  

Gerbner, George. (1987, Spring). Television's populist brew: The three Bs. et cetera, 44(1), 3-7.  

Gerbner, George. (1988). Telling stories in the information age. In B.D. Rubin (Ed.) Information 
and behavior (pp. 3-12). New Brunswick, NJ: Transaction Books.  

Gerbner, George. (1988). Violence and terror in the mass media. Reports and Papers in Mass 
Communication, No. 102. Paris: Unesco. 
http://unesdoc.unesco.org/images/0008/000826/082684eo.pdf 

Gerbner, George. (1988, Summer). Television's cultural mainstream: Which way does it run? 
Directions in Psychiatry, 8(9). New York: Hatherleigh Co.  

Gerbner, George. (1989). Cross-cultural communications research in the age of 
telecommunications. In Christian Academy (Ed.), Continuity and change in communications 
in post-industrial society (pp. 220-231). Seoul, Korea: Wooseok Publishing Company.  

Gerbner, George. (1990). Epilogue: Advancing on the path of righteousness (Maybe). In N. 
Signorielli & M. Morgan (Eds.), Cultivation analysis: New directions in media effects 
research (pp. 249-262). Newbury Park: Sage.  

Gerbner, George. (1990, April). A new environmental movement in communication and culture. 
Media Development, 13-14.  

Gerbner, George. (1992). Violence and terror in and by the media. In M. Raboy & B. Dagenais 
(Eds.), Media, crisis and democracy (pp. 94-107). London: Sage.  

Gerbner, George. (1993). “Violence in cable-originated television programs.” (Technical Report.) 
Washington, DC: National Cable Television Association. 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=2050 
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Gerbner, George. (1993). “Women and minorities in television: casting and fate.” Report to the 
Screen Actors Guild & the American Federation of Television and Radio Artists. 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=338 

Gerbner, George. (1993, March). “TV Violence in Context: Movies Produced for Television by the 
Turner Broadcasting System.” (Technical Report.) University of Pennsylvania.  

Gerbner, George. (1994). Learning productive aging as a social role: The lessons of television. In S. 
A. Bass, F. G. Caro & Y. Chen (Eds.), Achieving a productive aging society (pp. 207-220). 
Westport, CT: Greenwood Publishing.  

Gerbner, George. (1994). The politics of media violence: Some reflections. In C. Hamelink & O. 
Linné (Eds.), Mass communication research: On problems and policies (pp. 133-145). 
Norwood, NJ: Ablex. 

Gerbner, George. (1994). Women and minorities on TV: A study in casting and fate. Media 
Development, 41(2), 38-44.  

Gerbner, George. (1994, July). Television violence: The art of asking the wrong question. The 
World & I, 385-397.  

Gerbner, George. (1995). “Casting the American scene: A look at the characters on prime time and 
daytime television from 1994-1997.” In "Fairness and Diversity in Television: Update and 
Trends since the 1993 Screen Actors Guild Report Women and Minorities on Television." 
[Report to the Screen Actors Guild.] 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=1614 

Gerbner, George. (1995). Casting and fate: Women and minorities on television drama, game 
shows, and news. In J. G. Stappers, E. H. Hollander, P. Rutten, & C. van der Linden (Eds.), 
Communication, culture, community (pp. 125-135). Houten: Bohn Stafleu Van Loghum. 

Gerbner, George. (1995). Marketing global mayhem.  Javnost/The Public, 2(2), 71-76. 

Gerbner, George. (1995). Television violence: The power and the peril. In G. Dines & J. M. Humez 
(Eds.) Gender, race, and class in media: A critical text-reader (pp. 547-557). Newbury 
Park: Sage.  

Gerbner, George. (1996). The hidden side of television violence. In G. Gerbner, H. Mowlana, & H. 
I. Schiller (Eds.), Invisible crisis: What conglomerate control of media means for America 
and the world (pp. 27-34). Boulder: Westview Press. 

Gerbner, George. (1998). “Casting and fate in ’98: Fairness and diversity in television and movies: 
An update of the 1993 report.” http://www.asc.upenn.edu/gerbner/Asset.aspx?assetID=339 

Gerbner, George. (1998). Cultivation analysis: An overview. Mass Communication & Society, 
1(3/4), 175-194. 

Gerbner, George. (1998). Telling stories, or how do we know what we know? The story of cultural 
indicators and the Cultural Environment Movement. Wide Angle, 20(2), 116-31. 
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Gerbner, George. (1998). The stories we tell and the stories we sell. Journal of International 
Communication, 5 (1-2), 237-244. 

Gerbner, George. (1999). Foreword: What do we know? In J. Shanahan & M. Morgan, Television 
and its viewers: Cultivation theory and research (pp. ix-xiii). Cambridge: Cambridge 
University Press. 

Gerbner, George. (2000, October-December). Cultivation analysis: An overview. Communicator, 3-
12. 

Gerbner, G., & Gross, L. (1973, June) (with Eleey, M., & Tedesco [Signorielli], N.). Violence 
profile No. 5: Trends in network television drama and viewer conceptions of social reality. 
(Technical Report.) Philadelphia: The Annenberg School of Communications, University of 
Pennsylvania. http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=2767 

Gerbner, G., & Gross, L. (1974, December) (with Eleey, M., Tedesco [Signorielli], N., & Fox, S.). 
Violence profile No. 6: Trends in network television drama and viewer conceptions of social 
reality 1967-1973. (Technical Report.) Philadelphia: The Annenberg School of 
Communications, University of Pennsylvania. 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=117 

Gerbner, G., & Gross, L. (1975). The world of television: Towards cultural indicators. Intermedia: 
Journal of the International Broadcast Institute, 3(3), 2-3. 

Gerbner, G., & Gross, L. (1976). Living with television: The violence profile. Journal of 
Communication, 26(2), 173-199.  

Gerbner, G., & Gross, L. (1976). The scary world of TV's heavy viewer. Psychology Today, 9(11), 
41-45, 89. Reprinted in D.M. White & J. Pendleton (Eds.) (1977), Popular culture: Mirror 
of American life (pp. 123-127). Del Mar, CA: Publishers, Inc.  

Gerbner, G., & Gross, L. (1980). The violent face of television and its lessons. In E.L. Palmer & A. 
Dorr (Eds.), Children and the faces of television: Teaching, violence, selling (pp. 149-162). 
New York: Academic Press.  

Gerbner, G., & Signorielli, N. (1978). The world of television news. In W. Adams & F. Schriebman 
(Eds.), Television news archives: Issues in content research (pp. 189-196). Washington: 
George Washington University.  

Gerbner, G., & Signorielli, N. (1979). “Women and minorities in television drama, 1969-1978.” 
(Technical Report.) Philadelphia: The Annenberg School of Communications, University of 
Pennsylvania. http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=72 

Gerbner, G., & Signorielli, N. (1982). The world according to television. American Demographics, 
4(9), 15-17.  

Gerbner, G., Gross, L., Eleey, M. F., Jackson-Beeck, M, Jeffries-Fox, S., & Signorielli, N. (1977). 
TV violence profile no. 8: The highlights. Journal of Communication, 27(2), 171-180.  
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Gerbner, G., Gross, L., Hoover, S., Morgan, M., Signorielli, and N., Cotugno, H. (1984). “Religion 
and Television.” (Technical Report.) Philadelphia: The Annenberg School of 
Communications, University of Pennsylvania. 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=2038 and 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=2481 

Gerbner, G., Gross, L., Jackson-Beeck, M., Jeffries-Fox, S., & Signorielli, N. (1978). Cultural 
indicators: Violence Profile no. 9. Journal of Communication, 28(3), 176-207.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1980). The 'mainstreaming' of America: 
Violence Profile No. 11. Journal of Communication, 30(3), 10-29.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1980) “Media and the family: Images and 
impact.” Paper for the National Research Forum on Family Issues, White House Conference 
on Families. http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=437 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1980). Violence profile no. 11: Trends in 
network television drama and viewer conceptions of social reality 1967-1979. (Technical 
Report.) Philadelphia: The Annenberg School of Communications, University of 
Pennsylvania. http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=407 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1981). Health and medicine on television. 
The New England Journal of Medicine, 305(15), 901-904.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1981, June). “Aging with television 
commercials: Images on television commercials and dramatic programming, 1977-1979.”  
(Technical Report.) Philadelphia: The Annenberg School of Communications, University of 
Pennsylvania. http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=2482 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1981, May/June). Scientists on the TV 
screen. Society, 41-44.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1982). Charting the mainstream: Television's 
contributions to political orientations. Journal of Communication, 32(2), 100-127.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1982). What television teaches about 
physicians and health. Mobius: A Journal for Continuing Education Professionals in Health 
Sciences, 2(2), 44-51.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1984). Facts, fantasies and schools. Society, 
21(6), 9-13.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1984). Political correlates of television 
viewing. Public Opinion Quarterly, 48(1), 283-300.  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1984, September). “Gratuitous Violence and 
Exploitive Sex: What are the Lessons? Violence Profile No. 13.” Statement for the National 
Council of Churches hearing, New York. 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=419 
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Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1985, July). “Television Entertainment and 
Viewers' Conceptions of Science.” Research Report to the National Science Foundation. The 
Annenberg School of Communications, University of PA. 
http://web.asc.upenn.edu/Gerbner/Asset.aspx?assetID=443 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1985, Sept. 16). 'Science' on the tube. 
Advertising Age, 20. 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1986). Living with television: The dynamics 
of the cultivation process. In J. Bryant & D. Zillman (Eds.), Perspectives on media effects 
(pp. 17-40). Hillsdale, NJ: Lawrence Erlbaum. 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1986, September). “Television's mean world: 
Violence profile No. 14-15.” (Technical Report.) Philadelphia: The Annenberg School of 
Communications, University of Pennsylvania. 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=408 

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1994). Growing up with television: The 
cultivation perspective. In J. Bryant & D. Zillmann (Eds.), Media effects: Advances in 
theory and research (pp. 17-41). Hillsdale, NJ: Lawrence Erlbaum. 

Gerbner, G., Gross, L., Morgan, M., Signorielli, N &. Shanahan, J. (2002). Growing up with 
television: Cultivation processes. In J. Bryant & D. Zillman (Eds.), Media effects: Advances 
in theory and research (2nd ed., pp. 43-67). Hillsdale, NJ: Erlbaum. 

Gerbner, G., Gross, L., Morgan, M., Signorielli, N., Cotugno, H., & Wuthnow, R. (1984, Fall). The 
impact of the 'electronic church' on the local church. Ministries, 58-62. 

Gerbner, G., Gross, L., Signorielli, N., & M. Morgan, M. (1980). Aging with television: Images on 
television drama and conceptions of social reality. Journal of Communication, 30(1), 37-47.  

Gerbner, G., Gross, L., Signorielli, N., & Morgan, M. (1980). Television violence, victimization 
and power. American Behavioral Scientist, 23(5), 705-716.  

Gerbner, G., Gross, L., Signorielli, N., Morgan, M., & Jackson-Beeck, M. (1979). The 
demonstration of power: Violence Profile no. 10. Journal of Communication, 29(3), 177-
196. Reprinted in G. C. Wilhoit & de Bock, H. (Eds.), Mass communication review 
yearbook I (pp. 403-422). Beverly Hills: Sage, 1980.  

Gerbner, G., Morgan, M., & Signorielli, N. (1982). Programming health portrayals: What viewers 
see, say and do. In D. Pearl, L. Bouthilet, & J. Lazar (eds.), Television and behavior: Ten 
years of scientific progress and implications for the 80's, Volume II: Technical Reviews (pp. 
291-307). Rockville, MD: National Institute of Mental Health. 

Gerbner, G., Morgan, M, & Signorielli, N. (1993). Television violence profile: The turning point -- 
From research to action." (Research report; Violence profile 16.) 
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetID=410 

Gerbner, G., Morgan. M., & Signorielli. N. (1999). Profiling television violence. In K. 
Nordenstreng & M. Griffin (Eds.), International media monitoring (pp. 335-365). Creskill, 
NJ: Hampton Press. 
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Press, 23-51.  

Gross, L. (1977). Television as a Trojan horse. School Media Quarterly, 5(3), 175-180.  

Gross, L. (1979). Television and violence. In B. Logan & K. Moody (Eds.), Television awareness 
training (pp. 19-23). New York: Media Action Research Center.  

Gross, L. (1984). The cultivation of intolerance: Television, blacks, and gays. In G. Melischek, K.E. 
Rosengren, & J. Stappers (eds.), Cultural indicators: An international symposium (pp. 345-
363). Vienna, Austria: Verlag der Osterreichischen Akademie der Wissenschaften.  
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Critique:  

Hughes, Michael. (1980). The fruits of cultivation analysis: A re-examination of the effects of 
television watching on fear of victimization, alienation, and the approval of violence. Public 
Opinion Quarterly, 44(3), 287-302.  

Response:  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1980). Some additional comments on 
cultivation analysis. Public Opinion Quarterly, 44(3), 408-410.  

Critique:  

Hirsch, P. M. (1980). On Hughes' contribution: The limits of advocacy research. Public Opinion 
Quarterly, 44(3), 411-413.  

Response:  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1981). On the limits of 'The limits of 
advocacy research': Response to Hirsch. Public Opinion Quarterly, 45(1), 116-118.  

 

* * * 

Critique:  

Hirsch, P. (1980). The 'scary world' of the nonviewer and other anomalies; A reanalysis of Gerbner 
et al.'s findings of cultivation analysis. Communication Research, 7(4), 403-456.  

Hirsch, P. (1981). On not learning from one's own mistakes: A reanalysis of Gerbner, et al.'s 
findings on cultivation analysis, Pt. II. Communication Research, 8(1), 3-37.  

Response:  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N.  (1981). A curious journey into the scary 
world of Paul Hirsch. Communication Research, 8(1), 39-72.  

Critique:  

Hirsch, P. (1981). Distinguishing good speculation from bad theory: Rejoinder to Gerbner et al. 
Communication Research, 8(1), 73-95.  

Response:  

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1981). Final reply to Hirsch. Communication 
Research, 8(3), 259-280.  
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Critique:  

Wurtzel, A., & Lometti, G. (1984). Researching television violence. Society, 21(6), 22-30.  

Response:  

Chaffee, S. H., Gerbner, G., Hamburg, B., Pierce, C. M., Rubinstein, E., A., Siegel, A. E., & Singer, 
J. L. (1984). Defending the indefensible. Society, 21(6), 30-35.  

 

* * * 

Critique:  

Hadden, J. K., & Frankl, R. (1987). Star wars of a different kind: Reflections on the politics of the 
religion and television research project. Review of Religious Research, 29(2), 101-110.  

Response:  

Gerbner, G., Gross, L., Hoover, S., Morgan, M., & Signorielli, N.  (1989). Responses to ‘Star wars 
of different kind: Reflections on the politics of the religion and television research project’. 
Review of Religious Research, 31(2), 94-98.  
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