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Park: Sage.

Gerbner, George. (1996). The hidden side of television violence. In G. Gerbner, H. Mowlana, & H.
L. Schiller (Eds.), Invisible crisis: What conglomerate control of media means for America
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Exploitive Sex: What are the Lessons? Violence Profile No. 13.” Statement for the National
Council of Churches hearing, New York.
http://web.asc.upenn.edu/gerbner/Asset.aspx?assetlD=419




Cultural Indicators Bibliography -- September 2018 Page 7

Gerbner, G., Gross, L., Morgan, M., & Signorielli, N. (1985, July). “Television Entertainment and
Viewers' Conceptions of Science.” Research Report to the National Science Foundation. The
Annenberg School of Communications, University of PA.
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